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Written statement/Frida Ohlsson

Future perspectives on the promotion of Gender Equality: through the eyes of young

women and men

Mr/Madame Chairperson

It is a great honour for me to be here today and to have the opportunity to participate in this
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For many years now, Sweden has been seen as one of the most gender-equal countries in the
world. Through my work I meet young people who know no other social reality than in
Sweden, we are all equal to one another regardless of sex. However, the truth is that in many
areas, we still have a lot to do: boys and young men speak out more and get more attention in
schools, young men are paid better than young women and all young people experience a
more sexualised media, although the way in which young women are usually depicted —
undressed, passive and as objects, tends to be very different than how young men are usually
portrayed — fully clothed, active and as subjects. All of these examples reinforce stereotypes
of female and male behaviour that are not much different from those that applied in our
parents’ and grandparents’ generations. The capabilities, feelings, experiences and ideas of
young people must be taken seriously, by themselves as well as by others. Very often I meet
young girls and boys who express personal feelings of uncertainty due to some experience

that has reminded them of the way gender inequalities work; they feel that they do not have
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tasks we have is the provision of analytical tools that can help young people to explain the

unequal world they live and must make their futures in.

One of the tools my organization has developed involves gathering statistics as a basis for
self-critical discussions, self-discovery and collective reflection concerning our own
organization. Feelings can always be discussed and are difficult to explain, but statistics
based on the workings of your organization can render certain circumstances and dynamics
visible and are hard to ignore. Young People’s Association has developed a tool for
measuring participation in our annual meetings. We analyse how much time each delegate
used in addressing the plenary meeting, the attendance of the delegates disaggregated
according to sex, the behaviour of the delegates towards each other and the participation of

females and males in discussions.

Whan we ead thic method for the firet fime in the vear 2001 the results of how much time
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